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How "Ahal" really happens.

When do you get your best ideas? Y ou probably answer "At night," or "In the shower," or "Stuck in traffic."
You get aflash of insight. Things come together in your mind. Y ou connect the dots. Y ou say to yourself,
"Ahal | see what to do." Brain science now reveals how these flashes of insight happen. It's a special form of
intuition. We call it strategic intuition, because it gives you an ideafor action-a strategy.

Brain science tells us there are three kinds of intuition: ordinary, expert, and strategic. Ordinary intuition is
just afeeling, a gut instinct. Expert intuition is snap judgments, when you instantly recognize something
familiar, the way atennis pro knows where the ball will go from the arc and speed of the opponent's racket.
(Malcolm Gladwell wrote about this kind of intuition in Blink.) The third kind, strategic intuition, is not a
vague feding, like ordinary intuition. Strategic intuition is a clear thought. And it's not fast, like expert
intuition. It's slow. That flash of insight you had last night might solve a problem that's been on your mind
for amonth. And it doesn't happen in familiar situations, like atennis match. Strategic intuition works in new
situations. That's when you need it most.

Everyone knows you need creative thinking, or entrepreneurial thinking, or innovative thinking, or strategic
thinking to succeed in the modern world. All these kinds of thinking happen through flashes of
insight—strategic intuition. And now that we know how it works, you can learn to do it better. That's what
this book is about.

Over the past ten years, William Duggan has conducted pioneering research on strategic intuition and for the
past three years has taught a popular course at Columbia Business School on the subject. He now gives us
this eye-opening book that shows how strategic intuition lies at the heart of great achievements throughout
human history: the scientific and computer revolutions, women's suffrage, the civil rights movement, modern
art, microfinance in poor countries, and more. Considering the achievements of people and organizations,
from Bill Gates to Google, Copernicus to Martin Luther King, Picasso to Patton, you'll never think the same
way about strategy again.

Three kinds of strategic ideas apply to human achievement:

* Strategic analysis, where you study the situation you face
* Strategic intuition, where you get a creative idea for what to do
* Strategic planning, where you work out the details of how to do it.

There is no shortage of books about strategic analysis and strategic planning. This new book by William
Duggan isthefirst full treatment of strategic intuition. It's the missing piece of the strategy puzzle that makes
essential reading for anyone interested in achieving more in any field of human endeavor.
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From reader reviews:
Helga Lever:

Here thing why this Strategic Intuition: The Creative Spark in Human Achievement (Columbia Business
School Publishing) are different and reputable to be yours. First of all looking at a book is good nonetheless
it dependsin the content from it which is the content is as yummy as food or not. Strategic Intuition: The
Creative Spark in Human Achievement (Columbia Business School Publishing) giving you information
deeper as different ways, you can find any reserve out there but there is no guide that similar with Strategic
Intuition: The Creative Spark in Human Achievement (Columbia Business School Publishing). It givesyou
thrill reading journey, its open up your own eyes about the thing in which happened in the world which is
probably can be happened around you. It is easy to bring everywhere like in area, café, or even in your
method home by train. When you are having difficulties in bringing the imprinted book maybe the form of
Strategic Intuition: The Creative Spark in Human Achievement (Columbia Business School Publishing) in e-
book can be your substitute.

Susan M etcalf:

Nowadays reading books be alittle more than want or need but also become alife style. This reading routine
give you lot of advantages. Advantages you got of course the knowledge the particular information inside the
book in which improve your knowledge and information. The info you get based on what kind of e-book you
read, if you want have more knowledge just go with education and learning books but if you want truly feel
happy read one along with theme for entertaining for example comic or novel. The actual Strategic Intuition:
The Creative Spark in Human Achievement (Columbia Business School Publishing) is kind of book whichis
giving the reader erratic experience.

Fred Dean:

Reading a guide can be one of alot of activity that everyone in the world enjoys. Do you like reading book
consequently. There are alot of reasons why people loveit. First reading areserve will give you alot of new
facts. When you read a e-book you will get new information since book is one of a number of ways to share
the information or perhaps their idea. Second, reading through a book will make you actually more
imaginative. When you examining a book especially fictional works book the author will bring one to
imagine the story how the people do it anything. Third, it is possible to share your knowledge to other folks.
When you read this Strategic Intuition: The Creative Spark in Human Achievement (Columbia Business
School Publishing), it is possible to tells your family, friends in addition to soon about yours reserve. Y our
knowledge can inspire others, make them reading a publication.

Jennifer Garrison:

Typically the book Strategic Intuition: The Creative Spark in Human Achievement (Columbia Business
School Publishing) has alot of knowledge on it. So when you read this book you can get alot of gain. The



book was authored by the very famous author. The writer makes some research before write this book. This
kind of book very easy to read you can find the point easily after reading this book.
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